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• 1 Brand 
Extremely 

Strong 

• 20 Brands Very Strong 

• 79 Brands Strong 

• 0 Brands 

Average 

Weak 

Failing 

Rating Strength Rating Strength 

AAA Extremely Strong BBB – B Average 

AA Very Strong CCC – C Weak 

A Strong DDD – D Failing 

*Only Top 3 are mentioned 
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